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1. ECONOMY - ECONOMIC CONTEXT AND SURVEY HEADLINES

The GC Situation Report for December contains leading economic data from both national and local sources. This month’s survey report findings are based on 194 surveys completed between 2nd October and 2nd January 2024
Comparison can be made with Q3-2023 based on 277 responses completed between 1st September and 27th November - these results are shown in brackets. The profile is broadly representative of the GM business base, but for
an over-representation of SMEs, Manufacturing, DCT firms, and under-representation of Retail and Tourism & Hospitality businesses — broadly reflecting the main clients in the Business Growth Hub and MIDAS.

Economic context. In 2023, the UK faced rising prices, stagnantincomes, and flatgrowth, sparkingrecession fears. However, a pre-Christmas drop ininflation has sparked hopes for a brighter 2024, an election year. In November, UK
inflation satat3.9% higher than the previous year due to energy and food costspikes and post-pandemic worker shortages. Despite matching France, UK inflation exceeded the EU's rate and fell below the US. The Bank of England's 14
rate hikes over two years might haltifnonew inflation shocks arise. Lookingahead, the UK's prospects are weak, with virtually no expected growth due to rate hikes, leadingto risinginequality and households becoming worse off.

The world economy looks increasingly fragmented, with war in Europe and the MiddleEast and risingtensions elsewhere, global supply chainsremain exposed and energy markets remain volatile. Add to this the increasing frequency of
extreme weather events anditis nosurprisethatmany experts are talking of a global ‘poly-crisis’, resultingin a low growth scenario for the UK’s economy for some time to come. Whilethe UK’s 4.2% unemployment rate aligns with
the G7 average, itmight slightly risedue to employers scalingback hiringamid interestrate impacts. Despite low unemployment, there is likelyto be an increaseininactiveindividuals compared to pre-pandemic times, underliningthe
urgency of reintegrating more people into the workforce for economic growth.

GC Survey headlines. Business confidenceremains strong (with 0.1 drop than lastquarter) in the face of difficulteconomic circumstances. However, the mainrisks of rising costs, decreased sales, minor supply chain and cashflowissues
remain. Costrisks havedecreasedinthe latest survey but remaina major problem for justover a third of firms. Over four-fifths of firms havereserves to lastover 6 months, a slightfall fromthe previous month. Cashflow problems have
increasedslightly and continueto affect justa tenth of businesses asa seriousrisk,and there has been a slightdecrease infirms reporting late payments. The proportion that reported they still need to increasedomestic sales has
slightlyincreased and remains a challenge;and the main business supportneeds are business planning, marketing,innovation and workforce development. Finally, the proportion of firms in Greater Manchester recruiting has
decreased slightly fromlast month and justover a halfof firms still report workforceskill gaps,andthese are mostly linked to sales and managingskills. The main skills/experiencein demand currently include customer sales, general
management and leadership skills,and time management - these are alongsidea rangeof various specialisttechnical skillsand knowledge of products/services specific to the business /industry.

UK GDP contracts by 0.3% in October 2023 UK Inflation dropped to 3.9%% in November 2023 UK Vacancy numbers continue to decline in November 2023
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» UK GDP contracted by 0.3% in October 2023, reversing the growth of » The annual inflation rate inthe UK slowed down to 3.9% in November » The number of vacancies reported nationally, from September to
the lasttwo months and falling short of market expectations of a flat 2023, down from 4.6% in October and below the expected 4.4%. This November 2023 was 949,000, a decrease of 45,000 from the June to
reading. The services sector was the main contributor to this decline, marks the lowest rate since September 2021 due to downward August period,itis the 17th consecutive period to see a quarterly fall
contracting by 0.2%. This was led by a decrease ininformation and contribution from transport, mainly from motor fuels, second hand and the lowest numbers of vacancies since May to July 2021. Vacancies
communication, in particular computer programming, consultancy and cars, maintenanceandrepairs,andair fares. Other factors include fell in 16 of the 18 industry categories. The most significantdecrease
related activities. Consumer facingservices also sawa decrease of 0.1%, lower prices for recreation and culture such as computer games and was seen inarts, entertainment and recreation.
whileoverall production declined by 0.8%, particularly in manufacturing admission fees. Food inflation eased and consumer prices slowed.
and construction output declined by 0.5% Annual core inflation eased to 5.1% the lowest sincelanuary 2022.

> GC SITREP uses the latest economic data and survey dat GC clients. For more please email Atharva.joshi@growthco.uk. On the web at: https.//www.growthco.uk/what-we-do/gc-business-survey
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1. ECONOMY - SECTOR INSIGHT AND PURCHASING MANAGER INDICES

The VisitBritain's Domestic Consumer Sentiment Tracker, from 15t December to 7t December 2023, assesses Britons' travel preferences amidstthe cost-of-living crisis. It delves into attitudes toward domestic and international
travel,includingdaytrips,shortbreaks, and holidays, examiningtiming, destinations, and preferred accommodations. Regardingthe cost-of-living crisis, the perception of 'worst still to come' remains steadyat 47% in December,
unchanged from November '23. There's a 1% rise(to 78%) in those planninga UK overnight trip in the next 12 months compared to November '23 anda 3% increase (to 64%) inthose intending an overseas overnight trip. The top
three areas for an overnight stayinJan'24 to March '24 are London, South West, and North West, with London droppinga spot since Nov '23. For April '24 to June 24.,

The Greater Manchester Hotel Performance Monitor for October 2023 (source: Marketing Manchester), reveals occupancy rates for Greater Manchester and Manchester city centre (83%) matched 2022 and was consistentwith
2019 seasonality, albeitata slightly lower level. The average daily rate (ADR) continues to be significantly higher than pr evious years in-line with currenteconomic conditions. However, October’s ADR experienced a boost beyond
usual seasonality patterns resultingin particularly high ADR levels.

Retail spending and consumer confidence. Retail sales inthe UK increased by 1.3% in November 2023, followinga revised fall of 0.3%in October 2023. However, lookingata broader three-month perspective, sales decreased by
0.8%. Non-food stores sales surged by 2.3% in November, driven by earlier Black Friday sales and increased discounting. Food store sales also rose by 0.8%.%. The GfK Consumer Confidence Index roseto -22 in December 2023 from -
24 in November, as consumers became less pessimistic about futurefinancial situationsamidsttheeasingof inflationary pres sures.

The Make UK trade survey 2023 highlights ongoing hurdles for 90% of UK exporters dealing with the EU post-Brexit. Despite persistent customs bureaucracy and logisticalissues, 74% of surveyed businesses continue exportingto the
EU. Whileexport values have risen due to inflation, actual exportvolumes in 2022 remained below pre-Brexit levels. Concerns abound as 40% reported declining exportvolumes to the EU, while a third cited growth. New border
controls forimports and impending EU regulations likecarbon border taxes raise anxiety among UK companies.Such measures may strain EU supplier relationships, impacting contractacquisition, as indicated by 36% of respondents.

The number of registered company insolvencies, nationally, in November 2023 (next release 16 January)was 2,466, 21% higher thaninthe samemonth inthe previous year (2,032 in November 2022). This wa s higher than levels
seen while the Government support measures were inplaceinresponseto the coronavirus (COVID-19) pandemic and also higher than pre-pandemic numbers. The company insolvencies consisted of 359 compulsoryliquidations,
1,962 creditors’ voluntary liquidations (CVLs), 133 administrationsand 12 company voluntary arrangements (CVAs). The increas ein companyinsolvencies compared to November 2022 was driven by CVLs and compulsory liquidation
numbers, while administration numbers remained similar to November 2022 atslightly lessthan 2019 levels.

The S&P Global/CIPS Manufacturing PMI The S&P Global/CIPS Service PMI The S&P Global/CIPS Composite PMI
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> The S&P Global/CIPS UK Manufacturing PMI came inat46.2 in > The S&P Global/CIPS UK Services PMI was 53.4 in December 2023, an > The S&P Global/CIPS UK Composite PMI was 52.1 in December 2023,
December 2023, indicatinga contraction (below 50), declining from increasefrom50.9 in November 2023 indicatingan expansion (above anincreasefrom 50.7 in November 2023, indicatingan expansion
Novembers seven-month high of 47.2. This marks the 10th consecutive 50), markingthe 2nd consecutive expansionin the services sector, (above 50). The result marked the 2nd consecutive expansion and the
month of reduced manufacturing production. Output continued its showingthe fastestgrowth sincelune, whilstthe Eurozone is going sharpestgrowth sinceJune 2023. Despite this there was a growing
declineamidstreports of weaker new business intakes, decreased through a contractionary trend. The upturn in new orders especiallyin divergence between services and goods-producingsectors, with
demand from overseas and destockingactivities observed both among the financial services and technology sectors, suggests a potential services acceleratingand offsettinga sharper drop in factories. New
manufacturers and their clients. New orders experienced a ninth revival in consumer demand. Businesses reported subdued hiring with orders inservices grew with signs of potential consumer demand
consecutive month of decline, leadingto a sharp reductionin backlogs higher output charges. However, optimism for future business revival, whilemanufacturers faced a slump due to higher borrowing
of work and job losses for the 15th consecutive month. conditions isata seven-month high. costs.
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2. BUSINESSS - LOCAL SURVEY HEADLINES

» GC Business Confidence Index (GC-BCI). This is a ranking of how

Last quarter’s survey results shown in brackets

» Impacts. The mainimpacts of the current economic climatethat have » The main pressing challenges facing business. Access to new domestic

confident businesses are on their growth prospects for the year ahead,
currently stands at 7.3 out of 10, slightly less to previous quarter (7.4),
and broadly similar to the average for the lastyear.The GC-BCl is higher

affected firms acrossQ3 arerising costs 33% (vs 36% previously), minor
supply chainissues 15% (vs 16%), and cashflowissues 20% (vs 16%).

sales opportunities 59% (vs 61%), (highestimpacts in Green-tech,
Construction and Healthcare), managing business finances, in-particular
cashflow42% (vs 37%), developing the business model 38% (vs 37%),

) e . - » Cash reserves. 78% (vs 79%) of firms report that they have cash j ) ]
this quarter compared to the lastquarterin Primaryindustries / reserves to lastover 6 months. 45% of SMEs with 10-249 employees developing new products / services 30% (vs 34%), and addressing
Utilities, Retail & Wholesale, Green-Tech/Waste/Recycling, Hospitality. have cash reserves to last over 6 months. Reserves were highestin DCT workforce development/skills challenges 24% (vs 26%).
Sales and profits. 24% (vs 23% previously) of firms reported that they (24%) and Manufacturing (19%), and BFPS (18%). The biggestincrease » The main areas of future support. Looking further to the year ahead,
experienced anincreaseinsalesinthelatestquarter, and 66% expect inreserves was reported by Manufacturing,as well as larger SMEs. the mainsupportareas identified arebusiness planning 44% (vs 48%),
profits to increase (vs 64%), slightly higher than the same time last > Cashflow. 20% (vs 16%) of firms said they had cashflow problems. marketing 42% (vs 40%), innovation (31%vs 30%), workforce
quarter. Just 1% (vs 2%) expect profits to decrease. Whilstthere has Micro-sizefirms (<5 employees) were more likely to report cashflow development 26% (vs 30%), and financialadvice 38% (vs 28%). One-in-
been a slightfallin sales sentiment, the main sectors expressingan issues compared to SMEs (10-249 FTEs). Cashflow risks were more likely ten firms (11% vs 19%) are looking address their environmental impact.
increasein future sales were Green Tech and Construction sectors. to be reported by Tourismand Hospitality firms, Healthand Social Care, > EU transition. 54% (55% previously) of firms said the impact of
Investment. 40% (vs 39%) of firms expect to increase Capexspend in andin Creative Industries (a sub-sector of Digital and Creative), transition fromthe EU had a ‘neutral’ impact, whereas 15% (vs 13%)
the year ahead. Construction are most likely to state they intend to Education. Late payments by customers/suppliers were 5.7% compared said ‘negative’, 31% (vs 31%) ‘unsure’, 0% (vs <1%) positive’ overall.
increase Capex overall 'E»O%(vs 50%'), Greerl-tech 63% (vs 66%), to lastquarter whichis 5.3% which has increased by 0.3%. > International trade. 9% (vs 8%) of firms undertaking overseas trade
Manufacturing (excluding Engineering), 44% (vs 46%). Sectors most » Analysisof Redflaginsolvencyriskshows that2,177 (up from 1631 last said they were lookingto expand in current markets. 7% of micro-size

likely to lookingto increaseinvestin workforce development are
Business Services (54%), Other Services (57%) and Retail (48%).
Hospitality (61%) and Education (50%) were most likely toindicatean
increaseinspendon digital transformationintheyear ahead.

month) firms in Grater Manchester have 1 Redflag- some insolvency
risk, 105 (86 lastmonth, 95 in September 2023) have 2 Redflags -
medium insolvencyrisk;and 151 (up from 82 lastmonth, 77 September
2023) have 3 RedFlags - insolvency imminent within four weeks.

firms (0-9 employees) are lookingto expand in new markets - and
mainly those firms within the Retail & Wholesalesectors,and firms
within both Manufacturingand Engineering sectors.

RERUITMENT, EMPLOYMENT AND SKILLS ISSUES RESEARCH, DEVELOPMENT AND INNOVATION SOCIAL VALUE AND GOOD EMPLOYMENT PRACTICES

» Recruitment. 24% (vs 26% previously) of firms surveyed are currently » Innovation activity. 27% (30% previously) haveinvestedin new / » Businesses are asked the extent to which they have/consider:-
recruiting new staff,and 14% (vs 16%) said they had difficulties significantly improved services, 20% (vs 22%) implemented new > Guarantee at least 16 hours of work per week for workers. 67% (69%
recruiting. The main occupational groups recruitingarefor customer business practices, 20% (20%) of firms introduced new / significantly previously) said this currently applies, and 19% (vs 17%) said they were
facingroles (36%vs 41%), managerial roles (9%vs 14%), and a variety improved goods, and 15% (14%) introduced new methods for likely to include this in future.
of other roles ‘not elsewhere classified’ (9% vs 10%). production/supply of goods/services.

» Pay the Real Living Wage. 62% (67%) said this currently applies,and

Workforce skill gaps. 41% (vs 49%) of firms said thattheir workforce > Digital innovation. 7% (vs 6%) of firms have invested in the acquisition 24% said they were likelytoincludein future.
skillsareonly ‘partly’ atthe level to meet business plan objectives. of digital products or digital services specifically forinnovation during > Offer flexible working options to employees. 52% (57%) said this
The main technical skill gaps (broadlysimilartolastquarter) relateto the quarter; and 6% (4%) had made investments in the acquisition of currentlv apolies angzgfy saidthe vcer‘e, Iikc‘el tooincluodeinfuture
specialisttechnical skills 31% (vs 35%), knowledge of products/services advanced machinery or equipment - specifically forinnovation. Y appies, ’ Y Y .
8% (vs 11%), solving complex problems 6% (vs 8%), and advanced > Main sources of innovation. The top 3 sources of innovation within > Involve employees in the overall direction of the business. 27% (34%)
specialist|Tskills 9% (vs 9%). firms were 40% (vs 41%) said staff within their own business, 18% (vs saidthis currently applies. 17%said they were likely todo infuture.
The main people and personal skill gaps are sales 18% (vs 18%), 20%) said clients / customers; and 8% (vs 9%) public sector clients. » Actively look to increase the diversity of the workforce. 43% (48%)
customer handling 10% (vs 10%), and motivating staff 10% (vs 13%). > The main barriers to growing innovation. 16% (vs 16%) cited direct said this currently applies,and 32%said likely toincludein future.

innovation costs aretoo high, 4% (vs 9%) stated lack of qualified » Actively promote healthy work practices. 41% (47%) said this currently

personnel,28% (vs 20%) said availability of finance. 23% (vs 23%) said
that they no current barriers toinnovation.

applies,and 25%said they were likelytoincludein future.



SURVEY DATA TIME SERIES OF MAIN IMPACTS OF ECONOMY ON BUSINESS
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2. BUSINESS - SURVEY DATA TIME SERIES OF MAIN IMPACTS OF ECONOMY ON BUSINESS
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RESULTS FOR2N° OCTOBER 2023 TO 2N° JANUARY 2024
(LOCAL AUTHORITY DATA COVERS THE 12 WEEKS AND INCLUDING 15T JANUARY 2024)
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SURVEY RESPONSE RATES FOR GM OVER TIME VS ONS ENTERPRISE UNIT

PROFILE FOR GREATER MANCHESTER (EXCLUDES OUT OF AREA)

Size / Sector (as identified by the
business)

C = Confidential, response 6 or less
Percentages rounded to nearest

figure

Greater
Manchester ONS
figures from IDBR
Enterprise Count

Greater
Manchester
Survey response
rates only (Q4-
2023 combined,

Greater
Manchester
Survey response
rates only (Q3-
2023 combined,

Greater
Manchester
Survey response
rates only (OCT

Greater
Manchester
Survey response
rates only (SEP

Greater
Manchester
Survey response
rates only (AUG

Greater
Manchester
Survey response
rates only (JULY

Greater
Manchester
Survey response
rates only (JUNE

Greater
Manchester
Survey response
rates only (MAY

Greater
Manchester
Survey response
rates only (APR

Greater
Manchester
Survey response
rates only (MAR

Greater
Manchester
Survey response
rates only (FEB

Greater
Manchester
Survey response
rates only (JAN

Greater
Manchester
Survey response
rates only (DEC

Greater
Manchester
Survey response
rates only (NOV

Unknown size more likely with non- 2022 published for published for 2023) 2023) 2023) 2023) 2023) 2023) 2023) 2023) 2023) 2023) 2022) 2022)
clients of BGH DEC 2023) NOV 2023)
Size-band (employees) # % # % # % # % # % # % # % # % # % # % # % # % # % # % # %
0’ employment to 9 (MICRO) 95190 | 89% | 103 | 53% | 142 | s51% 62 59% 51 41% 72 58% 91 52% | 107 | s2% | 123 | 4s% 70 54% 95 50% 94 55% | 123 | s53% 98 52% | 135 | 57%
10 to 49 (SMALL) 9,890 | 9% 26 13% 54 20% 17 16% 30 24% 20 16% 37 21% 44 21% 56 22% 32 25% 44 23% 40 23% 48 21% 45 24% 59 25%
50 to 249 (MEDIUM) 1615 | 2% 27 14% 44 16% 14 13% 24 19% 16 13% 26 15% 29 14% 43 17% 16 12% 20 11% 14 8% 23 10% 17 9% 24 11%
250+ (LARGE) <300 | <1% 22 11% 21 8% 7 7% 12 10% 7 6% 8 5% 14 7% 16 6% c 5% 7 5% € c G <5% 9 5% 10 5%
UNKNOWN c G 16 8% 16 5% 5 5% 8 6% 10 8% 12 7% 12 6% 18 7% 10 8% 24 13% 21 12% 33 14% 19 10% 8 5%
TOTAL (including size unknown) 107,060 100% | 194 | 100% | 277 | 100% | 105 | 100% | 125 | 100% | 125 | 100% | 174 | 100% | 206 | 1200% | 256 | 1200% | 130 | 100% | 190 | 100% | 171 | 100% | 232 | 100% | 188 | 100% | 236 | 100%
?g::ﬁgLTURE FORESTRY. AND 690 1% 2 <5% € € G c c c € c € c € e € G c c c c G c € c € <5% G 5%
BUSINESS, FINANCIAL
’ 4 o 0, [ [ [ [ o, 0,
PROFESSIONAL SERVICES 28,910 | 27% 28 14% 50 18% 12 11% 28 22% 19 15% 24 14% 39 19% 30 12% 17 13% 29 15% 22 13% 41 18% 45 24% 45 22%
CONSTRUCTION 12,860 | 12% 8 <5% 9 <5% c 5% c 5% € 5% 9 5% G <5% c <5% c 5% 11 6% 5 5% 11 5% € <5% 13 6%
DIGITAL, CREATIVE, TECHNOLOGY | 6,295 | 6% 43 22% 65 23% 24 23% 30 24% 29 23% 37 21% 42 20% 35 14% 16 12% 35 18% 34 20% 39 17% 36 19% 44 21%
EDUCATION 1,605 | 1% 6 <5% 8 <5% G 5% € 5% G <5% G <5% € <5% G <5% c 5% 7 5% 6 <5% G <5% 9 5% G 5%
ENGINEERING 3345 | 3% 6 <5% 7 <5% c 5% € <5% c <5% 9 5% 11 5% c <5% c 5% c <5% 5 <5% c <5% c <5% c 5%
RIS JENERGYAVAIER QWASTE N/A 0% 9 5% 11 <5% c 5% 6 5% 10 8% 16 9% 11 5% 16 6% c 5% 6 5% 5 5% G <5% € <5% c 5%
GREENCTECH
HEALTH & SOCIAL CARE 4950 | 5% 8 <5% 16 6% c 5% 8 6% € <5% G <5% 12 6% 19 7% c 5% 10 5% 3 <5% € <5% € <5% 13 6%
HOSPITALITY, TOURISM, &SPORT | 13,950 | 13% 13 7% 17 6% 11 10% € <5% 10 8% 10 6% 10 5% 15 6% 9 7% 12 6% 13 8% 17 7% 9 5% G 5%
LOGISTICS 6,080 | 6% 8 <5% 11 <5% c 5% 7 6% c <5% 8 5% € <5% c <5% c 5% c <5% c <5% c <5% c <5% c 5%
MANUFACTURING 5670 | 5% 36 19% 50 18% 20 19% 22 17% 28 22% 28 16% 29 14% 62 24% 35 27% 28 15% 28 16% 34 15% 32 17% 38 18%
LIFE SCIENCES N/A 0% 4 <5% 4 <5% c 5% c 5% € <5% G <5% € <5% G <5% c 5% 7 5% € <5% € c € <5% c 5%
RETAIL & WHOLESALE 17,370 | 16% 16 8% 20 7% 10 9% 6 5% 7 6% 12 7% 15 7% 26 10% 11 8% 13 7% 17 10% 27 12% 16 9% 19 9%
&Tkk:‘i::';w'cs (SxchdinglSIC 5340 | 5% 7 <5% 8 <5% c 5% c 5% G 5% G 5% 11 5% 19 7% 21 16% 26 14% 22 13% 33 14% G <5% 35 15%
| TOTAL (excluding from outside GM) |107,065| 100% | 194 | 100% | 277 | 100% | 105 | 100% | 125 | 100% | 125 | 100% | 174 | 100% | 206 | 100% | 256 | 1200% | 1290 | 1200% | 1290 | 200% | 1271 | 1200% | 232 | 100% | 188 | 100% | 236 | 100%




LOCAL AUTHORITY SURVEY RESPONSE N=194 (EXCLUDING RESPONSES OUTSIDE AREA): PROFILE BY SIZE, SECTOR, AND LOCATION

Size / Sector (as identified by the business)

R T T T R Greater Manchester Bolton Bury Manchester Oldham Rochdale Salford Stockport Tameside Trafford Wigan
Size-band (employees) count Percent percent Percent percent percent percent percent Percent percent percent percent
‘0’ employment to 9 (MICRO) 103 53% 29% 66% 52% C 46% 66% 52% 45% 63% 86%
10 to 49 (SMALL) 26 13% 14% 11% 11% 29% 18% 13% 17% 18% 5% 14%
50 to 249 (MEDIUM) 27 14% 29% 22% 16% 43% 27% 8% 4% 9% C C
250+ (LARGE) 22 11% C C 16% 14% 5% 8% 13% 18% 14% C
UNKNOWN 16 8% 29% C 5% 14% 5% 4% 13% 9% 18% ©
TOTAL (excluding surveys from outside Gtr Manchester) 194 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
AGRICULTURE, FORESTRY, AND FISHING 2 <5% C C <5% C C C C 9% C C
BUSINESS, FINANCIAL, AND PROFESSIONAL SERVICES 28 14% 29% 22% 18% 29% 5% <5% 17% 27% 5% 14%
CONSTRUCTION 8 <5% C C <5% C 9% <5% 9% C 5% C
CREATIVE, DIGITAL, AND TECHNOLOGY 43 22% 14% 11% 24% C 9% 33% 26% 18% 23% 43%
EDUCATION 6 <5% C C <5% 14% 5% <5% <5% C C C
ENGINEERING 6 <5% C C <5% C 5% C C 9% 14% C
GREEN TECHNOLOGIES & SERVICES (LCEGS) 9 5% C C <5% C 9% 13% <5% C 5% 14%
HEALTH & SOCIAL CARE 8 <5% C C <5% 29% 5% <5% 9% C 5% C
HOSPITALITY, TOURISM, & SPORT 13 7% C C 10% C 14% <5% <5% C 5% 14%
LOGISTICS 8 <5% C C 6% C 5% C C C 14% C
MANUFACTURING 36 19% 43% 22% 13% 14% 27% 17% 22% 36% 9% 14%
LIFE SCIENCES 4 <5% C C 5% C C <5% C C C C
RETAIL & WHOLESALE 16 8% C 22% <5% 14% 9% 8% <5% C 9% C
OTHER / UNKNOWN 7 <5% 10% 22% 10% C C <5% C C 9% C

| TOTAL (excluding surveys from outside Gtr Manchester) 194 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%




	Default Section
	Slide 1: GC SITUATION REPORT AND  quarterly business SURVEY RESULTS
	Slide 2: 1. Economy - economic CONTEXT AND SURVEY HEADLINES
	Slide 3: 1. Economy - sector insight and purchasing manager indices
	Slide 4: 2. BUSINESSS - LOCAL SURVEY HEADLINES
	Slide 5: 2. BUSINESS - SURVEY DATA TIME SERIES OF MAIN IMPACTS OF ECONOMY ON BUSINESS
	Slide 6: 2. BUSINESS - SURVEY DATA TIME SERIES OF MAIN IMPACTS OF ECONOMY ON BUSINESS
	Slide 7: DATA APPENDIX
	Slide 8: SURVEY RESPONSE RATES for gm OVER TIME vs ONS ENTERPRISE UNIT PROFILE FOR GREATER MANCHESTER (EXCLUDES OUT OF AREA)
	Slide 9: LOCAL AUTHORITY SURVEY RESPONSE n=194 (excluding responses outside area): profile by SIZE, SECTOR, and LOCATION


